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Course Outcomes (PG) 

Course title: Strategic Management 

Course code: PGCOMI01 

Class: MCOM- 1 Semester: 

Course Outcomes: After completing the course, the learners shall be able to 

1. Describe the concept of Strategic Management and its use in business 1 
2. Articulate the steps in strategic management [3] 
3. Explain the steps in strategy formulation and its importance |3 
4. Differentiates the levels of strategies [4] 
5. Adapts the different measures in Disaster management, [6] 
6. Justify the role of strategic management in emerging sectors [5 

Note: []: Remembering, 121: Understanding, [3]1: Applying, [41: Analyzing, [S1: Evaluating, 
[6]: Creating 

Course title: Research Methodology 

Course code: PGCOM201 

Class: MCOM-I Semester: II 

Course outcomes: 
1. List outs steps in Scientific Research. [1] 

2 Understands, and applies the fundamental skills in formulating research problems [2] 

3. Formulates hypothesis [6) 
Differentiate primary and secondary data [4] 

5. Prepares Questionnaire [6] 
6. Prepares research design [6] 
7. Acquaints with the basic statistical tools and techniques applicable for research[4] 

Note: [1] Remembering. 12} Understanding. 13}: Applying. [4]: Analyzing. IS]: Evaluating. 

6]: Creating 
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Course title: Economics for business decision 

AS Course code: PGCOM 102 

Class: MCOM-1 Semester:I 

Course Outcomes: After completing the course, the learners shall be able to: 

IExplain the concept of Aggregate Income and its Dimensions(2) 
2. Distinguish between GNP, GDP, NDP (5) 
3. Describe the Keynesian concepts of Aggregate Demand (ADF), Aggregate 

Supply (ASFX1) 
Apply the IS-LM model of Equilibrium in the goods and money market. (3) 

5. Analyse the Balance of payments disequilibrium of an open economy. (4) 
6. Evaluate the effectiveness of devaluation(5) 

Note [1]: Remembering, [2]: Understanding, [3]: Applying, 14: Analyzing. (5}: Evaluating, 
[6]: Creating 

Course title: Economics for Business Decisions (Macro Economics concepts 

&Applications 
Course code: PGCOM202 

Class: MCOM- I Semester: II 

Course outcomes: 

1. Explain the concept of Aggregate Income and its Dimensions(2) 
2. Distinguish between GNP, GDP, NDP (5) 
3. Describe the Keynesian concepts of Aggregate Demand (ADF), Aggregate 

Supply (ASFX1) 
4. Apply the IS-LM model of Equilibrium in the goods and money market. (3) 
5. Analyse the Balance of payments disequilibrium of an open economy. (4) 
6. Evaluate the effectiveness of devaluation(5) 

Note: [1]: Remembering. [2]: Understanding, 13]: Applying, [4]: Analyzing, [5]: Evaluating, 

16: Creating 

Course co-ordinator: 
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Course title: Business Ethics and Corporate Social Responsibility 

Course code: PGCOM104 VASH 
Class: MCOM-1 Semester: I| 

Course Outeomes: After completing the course, the learners shall be able to 

1. Distinguish between values & ethics(4) 
2. Determine the factors influencing work ethos towards employees and managers(3) 
3. Discuss ethical practices in marketing(2) 

4 Describe the ways of protection of stakeholders under corporate governance(2) 
5. Measure the level of participation of select companies/organizations related to Social 

Responsibility. (5) 
6. Evaluate the role of HR professionals in CSR(5) 

*Note: [1 Remembering, [2]: Understanding. [3: Applying, [4): Analyzing, [5]: Evaluating 
[6]: Creating 

Course title: E-Commerce 

Course code: PGCOM204 
Class: MCOM-I Semester: II 

Course outcomesS: 
Students will be able to: 

1. Explain the emerging world of e-commerce.[2] 
2. Acquaints with current challenges and issues in e-commerce. [4] 
3. List out various business models.[1] 

Outline the functional components of E-CRM. [4] 
Assess e-commerce requirements of a business.[4] 

6. Acquaints with the Legal and Regulatory Environment and Security issues of E- 
commerce. [4] 

"Note: [1 Remembering. (21 Understanding, [3]: Applying. [4): Analyzing, [5]: Evaluating, 
[61: Creating 
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Course title: Business Ethics and Corporate Social Responsibility 

Course code: PGCOM104 

Class: MCOM-1 Semester: I 

Course Outcomes: A fier completing the course. the learners shall be able to 

I. Distinguish between values & ethics(4) 
2. Determine the factors influencing work ethos towards employees and managers(3) 
3. Discuss ethical practices in marketing(2) 
4. Describe the ways of protection of stakeholders under corporate governance(2) 
5. Measure the level of participation of select companies/organizations related to Social 

Responsibility. (5) 
6. Evaluate the role of HR professionals in CSR(5) 

*Note: [| ]: Remembering. [2]: Understanding. [3]: Applying. [4]: Analyzing. [5|: Evaluating 

61: Creating 

Course title: E-Commerce 

Course code: PGCOM204 

Class: MCOM- I Semester: II 

Course outcomes: 
Students will be able to: 

. Explain the emerging world of e-commerce.[2]| 
2. Acquaints with current challenges and issues in e-commeree. [4] 
3. List out various business models.[|] 
4. Outline the functional components of E-CRM. [4] 
5. Assess e-commerce requirements of a business.[4] 

6 Acquaints with the Legal and Regulatory Environment and Security issues of E- 

commerce.[4] 

*Note: [1: Remembering. 12]: Understanding. [3 |: Apply ing. 14|: Analyzing. IS: Evaluating. 

6]: Creating 
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